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2023
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OMARINI, A., "The Changing Landscape of Retail Banking and the Future of Digital Banking" in The Future of
Financial Systems in the Digital Age., Markus Heckel, Franz Waldenberger (Eds.), Springer Singapore, pp.
133-158, 2022

Banche e FinTech: come disegnare una signature customer experience
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Clients
MAUDE, D., P. MOLINEUX, A. OMARINI, "Clients" in Global Private Banking and Wealth Management. The
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OMARINI, A., "Ecosistemi modulari e centralita del cliente", [l Sole 24 Ore, 25 October 2025

Conlarivoluzione delle tecnologie digitali assisteremo sempre di pit a un nuovo banking
OMARINI A., "Con larivoluzione delle tecnologie digitali assisteremo sempre di pit a un nuovo banking”,
Avvenire, 26 September 2024

Riformulare la strategia per proteggere trasparenza, liberta e stabilita valutaria
OMARINI A., "Riformulare la strategia per proteggere trasparenza, liberta e stabilita valutaria”, Il Sole 24 Ore,
4 September 2024

Larivoluzione dei pagamenti e le contromosse delle banche centrali
OMARINI, A, "La rivoluzione dei pagamenti e le contromosse delle banche centrali”, La Repubblica -
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Other
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OMARINI, A., "Fintech e Banche", BancaFinanza, November 2025, pp. 52-53

In a disaggregated digital banking world, the human element matters
OMARINI A., "In a disaggregated digital banking world, the human element matters", Duckbucks — Future of
Finance, 10 September 2025

Quale banking per il futuro e quale futuro per le banche?
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volume
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era, volume II", Frontiers in Artificial Intelligence, 2024, vol. 7
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Design"in Proceedings of the 56th Annual Hawaii International Conference on System Sciences, January 3-
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