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Algorithmic Transference: People Overgeneralize Failures of AI in the Government 
LONGONI, C., L. CIAN, E. J. KYUNG, "Algorithmic Transference: People Overgeneralize Failures of AI in the
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Understanding, explaining, and utilizing medical artificial intelligence 
CADARIO, R., C. LONGONI, C. K. MOREWEDGE, "Understanding, explaining, and utilizing medical artificial
intelligence", Nature Human Behavior, 2021, vol. 5, no. 12, pp. 1636-1642

Advertising a Desired Change: When Process Simulation Fosters (vs. Hinders) Credibility and
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Knowing less about AI makes people more open to having it in their lives new research 
LONGONI, C., G. APPEL, S. TULLY, "Knowing less about AI makes people more open to having it in their lives
new research", The Conversation, 21 January 2025

How psychology can help people live more climate-friendly lives – lessons from around the world 
LONGONI, C., K. DOELL, "How psychology can help people live more climate-friendly lives – lessons from
around the world", The Conversation, 27 February 2024

Can we trust machines doing the news? 
LONGONI, C., C. BARTLETT, "Can we trust machines doing the news?", 360info.org, 30 March 2023

Do People Believe Generative AI? 
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For Patients to Trust Medical AI, They Need to Understand It 
LONGONI, C., R. CADARIO, C. K. MOREWEDGE, "For Patients to Trust Medical AI, They Need to Understand
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LONGONI, C., A. FRADKIN, L. CIAN, G. PENNYCOOK, "News from Generative Artificial Intelligence Is
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