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Biography

Kai Zhu is Assistant Professor in the Department of Marketing at Bocconi University. He holds a PhD in

Information Systems from Boston University.

His research broadly explores how digital technologies transform markets, media, politics, and society. He is
especially interested in the digital transformation of cultural markets—such as news, books, movies, and
music—using computational tools like machine learning, natural language processing, causal inference, and
network analysis to analyze large-scale structured and unstructured data to uncover human behavior and

systemic dynamics.

At Bocconi, he teaches courses including Data Mining for Marketing, Business, and Society and Large

Language Models for Market Research.

Among his selected publications are works on content growth and attention dynamics in information

networks, media narratives in crises, and peer feedback effects on platform user content.
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