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FROM THE DEAN:

A VISION
OF EXCELLENCE

SDA Bocconiis the School of Management where impact is
more than a goal. It is our common language. It's the engine
that powers every decision, every initiative, and every program
that we offer. But for us, impact goes beyond individual
transformation or the advancement of organizations.

Impact is positive change that respects and promotes core
values. Diversity is our rule, fueling innovation and learning
through varied experiences. Good governance is essential,
and we stand by its principles in both corporate and public
realms. We view the environment as a right, advocating for
sustainable leadership. Merit is our standard, and we champion
talent, offering avenues for growth. Research and science

are our bedrock, ensuring progress and social betterment.

We approach globalization as a unifying dialogue.

Across all organizational types, we stress holistic management
responsibility, guiding and nurturing the leaders of tomorrow
for lasting impact. This is our mission, our passion and our
responsibility. And it is in this spirit that we welcome you

to our School of Management.

STEFANO CASELLI

Dean SDA Bocconi School of Management



OUR ASSOCIATE DEAN:

MAPPING THE
MASTER PROGRAMS
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A master’s program demands commitment and dedication and cannot be undertaken without
strong professionaland personal motivation. For those aspiring to industry-specificand disciplinary
specialization, our specialized master’s programs are the ideal formula. On the other hand, if you
have the attitude for integrating and orchestrating business decision-making processes, the
MBA programs are the most appropriate choice. The personal and professional transformation
brought about by a master’s program also requires a significant investment of time and energy.
The intensive and full-time format is suitable for those who feel the need to devote themselves
entirely and exclusively to this life project of theirs.

Conversely, the extensive and part-time format is designed for those who wish to embrace change
while preserving their professional activities and personal interests.

Enzo Baglieri
Associate Dean for Master Division, SDA Bocconi School of Management
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KEY FACTS:

ONE CLASS PER YEAR
OF APPROXIMATELY
130-140 STUDENTS

START DATE:
SEPTEMBER 2026

END OF ACTIVITIES:
NOVEMBER 2027

COMMENCEMENT DAY:
DECEMBER 2027






THE PROGRAMIN THE
WORDS OF THE DIRECTOR

“OUR FULL-TIME MBA PROGRAM EMBODIES ‘CHANGE TOGETHER,
LEAD WITH IMPACT. EMBRACE TRANSFORMATIVE EXPERIENCES,
CONNECT WITH A COLLABORATIVE COMMUNITY, AND CULTIVATE
PURPOSE-DRIVEN LEADERSHIP FOR A SUSTAINABLE FUTURE.

AS THE FIRST GENERATION OF MANAGERS FULLY AWARE OF
OURPLANET’S FRAGILITY AND THE LIMITATIONS OF NATURAL
RESOURCES, YOU’'LL BE UNIQUELY POSITIONED TO DRIVE PROFOUND
CHANGES IN OUR SOCIO-ECONOMIC SYSTEMS. TOGETHER, WE

WILL PAVE THE WAY FOR A MORE SUSTAINABLE FUTURE AND DRIVE
POSITIVE CHANGE THAT LEAVES A LASTING IMPACT”

STEFANO POGUTZ

Academic Director of the full-time MBA program, SDA Bocconi School of Management



CHANGE

Your Path to Transformation

¢ Embrace transformation for meaningful impact

* MBA program catalyzes innovation and personal growth
» Develop skills to navigate uncertainty

» Equip yourself for tackling complex societal challenges

TOGETHER

Unite for Success

* Tailor-made MBA path to suit individual goals

» Cozy, collaborative learning environment

* Extensive network and vibrant community support

* Industry relationships enrich the learning experience
» Personalized and impactful education

LEAD

Inspire others

* Focus oninspiring and empowering leadership
* Nurtures leaders to lead by example

* Motivational approach to team excellence

* Unlocks full leadership potential

IMPACT

Drive Positive Change

» Advocates for responsible leadership beyond profit
* Focuses on actionable steps for sustainability

* Aims to build a prosperous future for all
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WHY A

FULL-TIME MBA

A Full-Time MBA offers intensive learning, networking,

and personal growth opportunities.

With a comprehensive curriculum, real-world experience,
and faculty access, it provides a supportive environment

for leadership development.

A diverse student body and global exposure enhance business
acumen, while networking and collaboration opportunities

build a strong professional network.

It's a strategic career investment, accelerating professional
growth and opening doors to leadership roles.

COMPREHENSIVE
BUSINESS EDUCATION

e Combines core business disciplines
- finance, marketing, strategy, and
operations - with contemporary and
forward-looking perspectives

¢ Includes five concentrations:
Innovation and Entrepreneurship,
Private Investment, Customer
Experience Management,

Luxury Business Management,
Digital Transformation & Al

* Adopts a multidisciplinary approach
to develop a diverse skill set and an
interconnected understanding of
business

NETWORKING
OPPORTUNITIES

* Provides ample networking
opportunities

* Connects students with candidates,
alumni, faculty, and industry experts

e Aids in future career growth,
business partnerships, and job access

* Boasts a strong alumni network of
over 130,000 professionals worldwide



CAREER
DEVELOPMENT
CENTER

* Dedicated Career
Development Center for
extensive career support

* Key partner for MBA
candidates seeking
career growth

* Invites recruiting
companies to campus
to enrich international
talent pipeline

CAREER
ADVANCEMENT

* Boosts career
prospects significantly

* Equips participants with
knowledge and skills for
leadership roles

* Aimed at excellingin
management positions

PRESTIGE
AND REPUTATION

* Recognized for its
commitment to
academic excellence,
critical thinking, and
a human-centered
approach to leadership,
the School fosters a
learning environment
where cultural awareness
and managerial insight
come together to
shape forward-looking
professionals.
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WHO
ISIT
FOR?

For approximately 130-140 students from nearly

40 countries and diverse backgrounds, willing to invest

in high-return management education, our intensive
program spans from 12 to 15 months, effectively equipping
them to tackle the challenges of the market.

Our program is designed for professionals ready to make
the famed ‘triple jump’ in their career - a change in industry
sector, function, or country - or for those who want to take
one step further towards a full-fledged career in general
management.

It is a transformational learning experience for highly
motivated goal-achievers, empowering them to become
drivers of organizational change.

MBA 2025 - 2026 (515" EDITION)

129 40 29 43

Number of Countries Average Women
partecipants rapresented Age

6

Years’ work
experience
(Average)

15
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MBA

CLASS PROFILE

(CLASS OF 2025 - 515" EDITION)

AGE

16%
=26 YEARS

® 23%
27-28 YEARS

® 46%
29-31YEARS

® 15%
32-34YEARS

&

DEGREE

® 42%
ECONOMICS

® 28%
ENGINEERING

® 15%
HUMANITIES

10%
SCIENCES

®5%
LAW

WORKING
EXPERIENCE

® 30%
3-4YEARS

® 49%
5-7 YEARS

21%
>7 YEARS




GEOGRAPHICAL
AREAS

® 25%

SOUTH AMERICA

22%
EUROPE

® 19%
ITALY

® 16%
NORTH AMERICA

® 13%
ASIA & OCEANIA

®5%
AFRICA & MIDDLE EAST

&
-

SECTOR

® 22%
CONSULTANCY AND PROF. SERVICES

® 16%

FINANCIAL AND INSURANCE

® 8%

CONSUMER PRODUCTS/F&B

7%

DISTRIBUTION/TRANSPORTA-

TION

7%

IT&TELCO

7%

MEDIA/DIGITAL SERV./ENTERTAIN.
5%

CONSTRUCT. AND REAL ESTATE
5%

ENERGY
5%

FASHION/LUXURY/HOSPITALITY
5%

MANUF. /CHEMICAL /MINING IND.

® 3%

HEALTHCARE & PHARMA

® 2%

AGRIC., LIVESTOCK AND FORESTRY

® 2%

EDUCATION AND TRAINING

® 2%

NON PROFIT ORGANIZATION

® 2%

PUBLIC ADMINISTRATION

2%
OTHER

COUNTRIES
REPRESENTED

* ARGENTINA
* ARMENIA

* AUSTRALIA
*BELGIUM
*BRAZIL
*CANADA

* CHILE
*COLOMBIA
* CROATIA
*FRANCE

* GERMANY
*GREECE

*+ JAPAN
*INDIA
*INDONESIA
*IRAN
*IRELAND
*ISRAEL
*ITALY
*LEBANON
*LITHUANIA
*MEXICO
*MOROCCO
* NETHERLANDS
*NEW ZEALAND
*NIGERIA
*NORWAY
*PARAGUAY
*PERU
*PORTUGAL

*RUSSIA
*SERBIA
*SINGAPORE
*SPAIN
*SWEDEN
*SWITZERLAND
* TURKEY

* UK

*USA

* VENEZUELA

17
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FULL-TIME MBA
PROGRAM
OVERVIEW

2026

Core Foundations Phase

2027

AUG.

PRE COURSES
OPENING WEEK

CHANGING SCENARIOS WEEK

SEPT.

BUSINESS FUNDAMENTALS

OCT.

Some non-mandatory (but highly-recommended)
courses will be announced soon

CONCENTRATIONS

+GLOBAL SCENARIOS

+FUNDAMENTALS OF
ACCOUNTING & FINANCIAL
REPORTING

+COMPETITIVE STRATEGY
+BUSINESS ANALYTICS
*MANAGERIAL ECONOMICS

+ ORGANIZATIONAL
BEHAVIOR

NOV. DEC.

MODULE 1

+UNDERSTANDING
INVESTMENTS

*FINANCIAL PLANNING
AND BUDGETING

*TECHNOLOGY AND
INNOVATION STRATEGY

*BUSINESS
MACROECONOMICS

+CORPORATE STRATEGY

*MARKETING
MANAGEMENT

JAN.

+COST MANAGEMENT AND
PROFITABILITY ANALYSIS

+ CORPORATE
SUSTAINABILITY

* OPERATIONS STRATEGY

+INTERNATIONAL
STRATEGY

+BANKS AND CAPITAL
MARKETS

FEB.

MAR. Al

MODULE 2

+SUPPLY CHAIN

MANAGEMENT

+PERFORMANCE

MANAGEMENT AND
CONTROL

+ CORPORATE VALUATION

ANDESG

*DIGITAL STRATEGY
+DE&I AND ETHICS
*LEADING THROUGH

COMPLEXITYI

*GROWTH STRATEGY

(BUSINESS GAME)

STUDY TOURS

INTERNSHIP (3 -6 MONTHS)

ENTREPRENEURIAL VENTURE AND/OR BUSINESS PROJECTS

INTERNATIONAL EXCHANGE

FALL TERM - BUSINESS AND BEYOND
(MANAGEMENT FRONTIERS, BEHAVIORAL SKILLS, INDUSTRY LABS)

FINAL WORK

COMMENCEMENT DAY

SDA Bocconireserves the right to make any changes to the contents of this brochure (rules, curriculum, courses).



OUR JOURNEY, YOUR WAY:
CHARTING A PATH TO SUCCESS

Our 12-to-15 month program offers a unique opportunity for customization.
After just 9 months, students have the flexibility to start working
immediately or engage in entrepreneurial venture projects, study tours,
business projects, international exchange programs, fall term management
frontiers, and industry labs.

Customized Phase This tailored

PR, MAY JUN. JUL. AUG. SEPT. OCT. NOV. DEC. approach allows
students to shape
their educational
experience
according to their
interests and career
goals while providing
the freedomto
enter the workforce
sooner if desired.

The 12-to-15 month
program offers
100 Credit Point
D Units (CPU).

+FINANCE AND PRIVATE
INVESTMENT

+INNOVATION AND ENTREPRENEURSHIP
*MARKETING STRATEGY FOR GROWTH
+LUXURY BUSINESS MANAGEMENT
*DIGITAL TRANSFORMATION AND Al

19
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2026 -2027

CORE FOUNDATIONS PHASE

AUGUST 2026 SEPTEMBER 2026

PRE_-COURSES OPENING WEEK

Getting Started: Your MBA Begins

+ OPTIONAL MBA ONLINE The Opening Week is an intensive bootcamp designed to immerse you
PRE-COURSES inthe essence of your upcoming academic year. Day Oneintroduces you

« ITALIAN LANGUAGE AND to the school and your MBA curriculum, followed by 3 days dedicated to
DIGITAL UPSKILLING understanding your diverse class environment and career aspirations.

The week culminates in an ethics-focused workshop, laying a strong
foundation for your education and sense of community.

CHANGING SCENARIOS WEEK
Understanding today’s challenges: an overview of economic,
technological and sustainability-related transformations.

SEPTEMBER 2026 TO APRIL 2027

BUSINESS FUNDAMENTALS

MODULE1

MODULE 2

¢ Fundamentals of accounting & financial reporting
e Competitive strategy

» Business analytics

¢ Financial planning and budgeting

e Managerial economics

* Organizational behaviour

e Understanding investments

* Banks and capital markets

e Technology and innovation strategy
* Business macroeconomics

» Corporate strategy

* Marketing management

e Cost management and profitability analysis
» Corporate sustainability

* Operations strategy

e International strategy

* Leading through complexity

« Digital strategy

* Supply chain management

e Performance management and control

e Corporate valuation and esg

» Negotiation

* Technology and innovation management
* Growth strat - Business game
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2027
CUSTOMIZED PHASE

5 CONCENTRATIONS DESIGNED FOR YOUR WORLD

Choosing a concentration allows you to focus on a specific managerial subject that fits your preferences and
skills. Each concentration is organized around 4 core courses plus 4 electives, chosen from a broad number
of relevant topics in today’s business world. Concentrations contain a range of teaching approaches, with
active-based and hands-on methods, including simulations, bootcamps and study tours.

APRIL TO JUNE 2027

FINANCE AND PRIVATE INVESTMENT
e Structured and project finance

e Real estate investment

* Mergers & acquisitions

¢ Investment banks: mastering deal execution

INNOVATION AND ENTREPRENEURSHIP

e Change management

* Growing fast in a digital environment

¢ Digital enabled business transformation*
e Path to entrepreneurship

MARKETING STRATEGY FOR GROWTH
¢ Brand management

e Sales management

* Marketing Communication

¢ Social media marketing*

LUXURY BUSINESS MANAGEMENT*

e Luxury retail management

¢ Innovation strategies for luxury brands

* Omnichannel merchandising in luxury
 Sustainable supply chain for luxury companies
e Luxury brand capstone project

DIGITAL TRANSFORMATION

AND Al

 Social media marketing*

* GEN Al for busines

* Machine learning

* Digital enabled business transformation*

* Cross-concentration courses

ELECTIVES (EXAMPLE)

* Managing crm in a luxury omnichannel
environment

¢ Enriching brand value in a virtual environment

« Private equity

* \Venture capital

* Al-driven growth marketing strategy bootcamp

¢ Innovation bootcamp

» Corporate governance

* Marketing analytics

« Strategic leadership in management networks
* Pricing strategies

* Negotiation

* Fintech

¢ Al & Machine learning for business decisions

e Family business

* Decision analysis

* The LBM concentration includes 5 courses and requires 3 electives




SUMMER - JUNE TO SEPTEMBER 2027

BUSINESS PROJECT ENTREPRENEURIAL INTERNSHIP OR WORK

+ ELECTIVES VENTURE PROJECT EXPERIENCE

(Chose 2 out of 4) + ELECTIVE FULL-TIME EMPLOYMENT
A hands-on consultancy-style Linked to the elective “Startup Internships or work experience
project based on real business launchpad: Building Your Venture must last a minimum of
challenges, prosposed from the Ground Up”, focused 8 weeks in order to generate
by companies, with faculty on developing a business idea. ECTS credits

guidance.

FALL - SEPTEMBER TO NOVEMBER 2027

BUSINESS PROJECT ENTREPRENEURIAL EXCHANGE

+ ELECTIVES VENTURE PROJECT « In top international Business
* Management Frontiers Schools

* Personal Skills INTERNSHIP OR WORK

« Industri Labs EXPERIENCE

FULL-TIME EMPLOYMENT

23



PARTNER SCHOOLS FOR EXCHANGE PROGRAMS

» The Wharton School,
University of Pennsylvania

« University of Michigan

» National University
of Singapore

« Hong Kong University
of Science and Technology

« Tsinghua SEM
«|[EBUSINESS SCHOOL

« Schulich School of Business,
York University

» Singapore Management
University

« UNC Kenan-Flagler Business
School

« Columbia Business School

+ China Europe International
Business School

« Tuck School of Business

» Graduate School of
International Management
(GSIM), International
University of Japan (IUJ)

«Robert H. Lee Graduate
School, UBC Sauder School
of Business

« Babson College

« Cornell University -
Johnson Graduate School
of Management

«FGV EAESP - Escola de
Administracdo de Empresas
de Sao Paulo

« McGill University, Desautels
Faculty of Management

«NYU Stern School of Business
« London Business School

« HEC Paris

« Fundacion Esade

« Keio Business School
(Graduate School
of Business Administration,
Keio University)

« Fugua School of Business

« Northwestern University,
Kellogg School
of Management

« Rotman School
of Management

+ University of Chicago Booth
School of Business

« Australian Graduate School
of Management - AGSM

« ESSEC Business School
(graduate)

« Melbourne Business School

» Texas McComlbs School
of Business - The University
of Texas at Austin

The number of spots available at each partner school is limited and confirmed on a yearly basis



DURING THE YEAR

APRIL TO JUNE 2027

STUDY TOURS RELATED TO CONCENTRATIONS*

SDA Bocconi's MBA program offers the option of participating in outstanding study tours
specially designed to provide students in concentrations with a unique and immersive

learning experience.

LUXURY BUSINESS
MANAGEMENT
STUDY TOUR:

Immerse yourself in the
world of Italy’s renowned
luxury brands across
diverse industries.

Gain unparalleled access
to their headquarters,
factories, and stores,
and engage with senior
executives for invaluable
insights into the luxury
business realm.

INNOVATION
AND MARKETING
STUDY TOUR:

Explore dynamic
innovation ecosystems

by visiting key tech hubs,
prominent incubators,

and pioneering firms.
Discover the technologies
shaping our future and the
crucial role of marketing in
launching and scaling up
these innovations. Engage
with leaders to understand
the interplay between
groundbreaking ideas and
strategic development.

FINANCE
STUDY TOUR:

Delve into the financial
world by engaging with
private investors, financial
institutions, and key
leaders in the finance
community.

Discover how the financial
sector powers innovation
and supports the growth of
groundbreaking ideas.

SEPTEMBER TO OCTOBER 2027

THE MIDDLE EAST STUDY TOUR**

In the Fall of the second year, participants have the opportunity to participate in the Middle
East Study Tour. This tour enables students to develop competencies and gain experience
related to the cultures and business practices in the rapidly growing economic area of the
Middle East. Students will primarily focus on visiting companies and tech hubs in the region.
The study tour provides a unique and valuable opportunity for students interested in
working in these dynamic business environments and developing new career pathways.

* Please note that the number of seats available is limited, and a selection process will be conducted. Accommmodation, classes,
visits, events, and some meals are covered by the MBA fees, while flight and other expenses are to be paid by the students.

** Any changes or redefinition of the study tour may occur in response to developments in the international geopolitical context.

25
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PROGRAM
BEYOND THE PROGRAM

LEADERSHIP SERIES

The Leadership Series is an initiative organized to expose our
students to the vast knowledge and experience of top leaders
in international companies. A unique opportunity to learn from
their hands-on experience and talk with them.

MASTERCLASS

Thanks to the flexibility and modularity of our program, we
accomodate special seminars during the year on frontier topics or
timely, informal discussions about the “event of the day”, something
that occurs unexpectedly and has powerful

managerial consequences.

INDUSTRY DAYS - UNLOCKING NEW HORIZONS

Industry Days offer students a unique platform to network,
essential for enhancing opportunities in job hunting and career
advancement.

These events provide an unparalleled opportunity to immerse
oneself in diverse industries, gaining firsthand insights into their
intricacies and vast potential. During these sessions, students

gain valuable knowledge about how various industries operate,

stay updated on the latest trends shaping their landscapes, and
understand the challenges they face.

Moreover, the program incorporates a Sport Day, providing a
dynamic environment for students to compete in sports activities
while fostering collaboration with the Master FIFA and other Master
programs at SDA Bocconi.


https://www.sdabocconi.it/en/mba-executive-mba/full-time-mba/program/leadership-series
https://www.sdabocconi.it/en/mba-executive-mba/full-time-mba/program/lunch-learn

MBA Leadership Series with:
Philip Navratil,
CEQ of Nestlé Nespresso






THE FACULTY

The SDA Bocconi MBA Professors are chosen
based on their academic and scientific prestige,
communication skills, personal charisma, reputation
in the business world, and professional experience.
The MBA attracts leading academics who need

to be prepared to tackle a wide range of topics

with theoretical rigor, but with constant reference
to management practice.

Scientific research constantly feeds SDA Bocconi’s
educational activity and it is the litmus test of its
vitality, and also a necessary requirement for its
international competitive ability.

®

Stefano Pogutz
Full-time MBA
Academic Director

Paola Roberta Boscolo
Full-time MBA
Coordinator

STEFANO POGUTZ

Stefano Pogutz is the Director of
the Full Time MBA and Professor
of Practice of Corporate
Sustainability at the SDA
Bocconi School of Management.
Since 2019 he has collaborated
with Bocconidinnovation,
accelerator and pre-accelerator
of Bocconi University, where

he leads the area relating to
Sustainability.

His research activities focus

on Corporate Sustainability,
Environmental Management,
Social Responsibility Enterprise,
ESG Investments, Technology
and Innovation Management.
He has published several

books and articles andin
peer-reviewed international
journals including Ecological
Economics, Organization &
Environment, Business Strategy
and the Environment, Journal

of Business Ethics and Waste
Management. He works as
areviewer for numerous
international journals. Stefano

is a member of the Board of
Directors and the Advisory
Board of several companiesin
ltaly and abroad.

Since 2018 he has been

the head of the Scientific
Committee of the One Ocean
Foundation.

29


https://www.sdabocconi.it/en/mba-executive-mba/full-time-mba/faculty

30

THE MBA
CAREER DEVELOPMENT
CURRICULUM

The Career Development Center has designed a structured and
360-degree Career Curriculum to cover the 5 key pillars to help you
reach your career goals: know yourself and develop your skills, define
your career plan, tell your story, navigate the job market and develop
your network.



NETWORK,
NETWORK,
NETWORK

Leverage the Bocconi
Community to expand

your network.

« Student clubs

+« MBA and EXECUTIVE MBA
networking events
+BOCCONI ALUMNI
COMMUNITY events

KEY SKILLS
FOR YOUR PROFESSIONAL
DEVELOPMENT

KNOW YOURSELF
AND YOUR STRENGTHS

Gain awareness of your managerial style, yourimpact
on others and your personal strengths.

» Soft skills assessment - PerformanSe

« Individual coaching program

s intercultural awareness

PLAN YOUR CAREER

Start tracing your career path, build a realistic plan.
« industry overview with alumni
- career strategy meetings with
Career Development
« choose your training path: structured or discovery?

TELL YOUR STORY

Present your experience effectively,

promote your professional identity.

« CV writing

« Personal branding and business model canvas

- individual and group behavioural Mock interviews

« individual and group behavioural Mock assesment center,
crack the case and finance practice

DISCOVER THE OPEN
AND HIDDEN JOB MARKET

Learn how to find opportunities and perform well
in recruiting processes

« Meetings with recruiters and alumni

» Networking action plan

» 2-hrjob search

+ salary negotiation

31
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POST
GRADUATION
CAREER
STATISTICS

o/ OF GRADUATES FOUND A JOB
7 9 O WITHIN THREE MONTHS
FROM GRADUATION

of, CHANGED ATLEAST ONE
96 © AMONG COUNTRY, FUNCTION
AND SECTOR

1 1 O AVERAGE OVERALL
€ K sALARY PACKAGE

2 4 MEAN PERFORMANCE
€ K Bonus



POST-MBA INDUSTRIES
& JOB FUNCTIONS OVERVIEW

INDUSTRIES

CONSULTANCY

TECHNOLOGY/
TELECOMS/IT

FINANCIAL AND INSURANCE
SERVICES/BANKING

MANUFACTURING/
INDUSTRIAL

RETAIL/E-COMMERCE/
LUXURY

HEALTHCARE

CONSUMER PACKAGED
GOODS

ENERGY/UTILITIES

OTHER

REAL ESTATE

LAW

GOVERNMENT/
PUBLIC SECTOR

0% 5%

JOB FUNCTIONS

B CONSULTING

B FINANCE

B GENERAL MANAGEMENT
B MARKETING/SALES

10% 15% 20%

B STRATEGY/PLANNING

B SUPPLY CHAIN/OPERATIONS
B LEGAL

B OTHER

33



RECRUITING

COMPANIES
KraftdHeinz Ea OC&C @ howpiow
BCG e Glovo |nf()5y5
AlixPartners VALENTINO IVECO
Beiersdorf )
CSfZZ/ amplifon
LT
Alkemy ABB
e SANDOZ
werfen SAMSUNG
Interbrand

7T KEARNEY

amazon JAKALA Vikiag

TTTTTTTTTTTTTTTTTT



BAIN (4 {ee
NISSAN
& COMPANY V
SIEMENS d~ Tik Tok
Johnson&dJohnson McKinsey
& Company
¥Chiesi C
A S RSN APORE
@I Admiral
planyen
GENERALI
OVS
ECOLAB

strategy& m

ERICSSON 2  Scenod

viceversa

LOREAL

Vivaio =

\/entures

WEROAD

GID PANAKES

EMERSON

AstraZeneca =2
I RocKkwoOL

35


https://www.sdabocconi.it/en/mba-executive-mba/full-time-mba/career
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EMPOWERING
ENTREPRENEURSHIP AND
DRIVING INNOVATION

Our MBA program partners with B4i to support entrepreneurship and
innovation. B4i focuses on digital transformation and sustainable business
models. Participants can engage in multiple ways:

+ ACCELERATOR PROGRAM:
Students can join B4i's program to launch ventures.
An alumni team recently founded Guidoio, benefitting from B4i's
resources to innovate in their industry.

« INTERNSHIPS:
Selected students can intern at startups within the B4i network, gaining
practical insights and contributing to the growth of these ventures.

+« ENTREPRENEURSHIP CLUB:
In collaboration with SDA Bocconi’s club, we host events like seminars
and pitch sessions to enrich students’ entrepreneurial skills and
networking opportunities.

The partnership offers a comprehensive ecosystem for students to
develop their entrepreneurial spirit and innovate effectively.

®
BLI BOCCONI FOR
INNOVATION
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AN ALL-ROUND
EXPERIENCE

STUDENT CLUBS

MBA Clubs, supported by the school, are pivotal in the career development of
both students and alumni. They offer extensive networking and personal branding
opportunities, including connections with top executives and senior business
leaders.

These clubs hold annual flagship events such as the Private Investment Forum,
Tech Summit, Sustainability Day, Luxury Forum, and Healthcare Day, which are
open to the broader business community.

Each event serves as a major networking platform:

THE PRIVATE INVESTMENT FORUM attracts over 250 participants and
focuses on finance, featuring experts from various investment sectors.

TECH SUMMIT connects students with innovators in aerospace, cleantech,
digital media, and more, drawing over 150 attendees.

SUSTAINABILITY DAY discusses the multi-faceted challenges of sustainability
with industry leaders.

HEALTHCARE DAY delves into topics crucial to pharma, medical devices,
and health services.

LUXURY FORUM examines the evolving landscape of this significant
Italian industry, considering its global impact.

Senior alumni serve on club boards, offering guidance for planning and executing
impactful initiatives. These clubs thus offer a comprehensive framework for participants
to integrate academic learning with real-world business experiences.



THE STUDENT CLUBS

PROFESSIONAL CLUBS

« ENTREPRENEURSHIP CLUB
* FINANCE CLUB
« HEALTHCARE CLUB

* SUSTAINABLE MANUFACTURING
AND ENERGY CLUB

* LUXURY ARTS CLUB
* CONSULTING CLUB
« TECHCLUB

SPORT & LEISURE
* SAILING CLUB
* SKICLUB

SOCIAL IMPACT CLUBS

* ETHICA CLUB

* PROUD & IN BUSINESS CLUB
* WOMEN IN BUSINESS CLUB
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BOCCONI
ALUMNI

EVERYONE MATTERS

The Bocconi Alumni Community includes over 140,000 Alumni
who have received a degree from Bocconi - more than 24,000
of them from the SDA Bocconi MBA and Master programs -
and the Graduate, PhD and Master students.

The Community’s main objective is to spread the value

of a shared experience and culture, and strengthen the

ties among alumni.

ALUMNINETWORK

The MBA Community is also part of the Bocconi Alumni, which carries out many initiatives, in ltaly and
abroad, in order to achieve its objectives:

« Encouraging the exchange of experiences and networking among Alumni.

+ Providing them with lifelong learning and career advice tools.

» Gaining visibility and prestige for SDA Bocconi at national and international levels.

» Promoting international development and the growth of SDA Bocconi and Bocconi University.

« Encouraging donations to the school from individuals and supporting fundraising activities that enhance
Bocconiinitiatives.

Alumniactivities are available at www.bocconialumni.it where you will find an online directory and names of
Class Representatives, a calendar of events, newsletters, Chapter and Club news and many other Alumni
targeted services.

INTERNATIONAL NETWORK

SDA Bocconi Alumni live and work in more than 150 countries.

The Alumni network is developing local chapters in a vast number of cities including Athens, Barcelona,
Buenos Aires, Dubai, Frankfurt, Lisbon, London, Madrid, Mumbai, Munich, New York, Oslo, Paris, Sdo Paulo,
Shanghai, Tokyo, Zagreb and Zurich. In addition, there is a large number of more informal networks in other
cities.

STUDENTS FOR A WHILE, ALUMNI FOREVER
MBA participants develop an international professional network second to none - being Alumni from a
prestigious international Business School, they enhance their worldwide reach




BoeeoniAumn
LEADERS' CONFERENCE 2024

Important challenges await us, including those posed

by the current situation, but | am sure we will be able

to seize new opportunities by working together with passion,
skills and unity to continue increasing our innovation and

the impact of the Bocconi Alumni Community on society.

Silvia Candiani

Business Administration, Bocconi Class of 1993
Vice President Telco, Media & Entertainment,
Gaming at Microsoft

President, Bocconi Alumni Community
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THE SELECTION
AND ADMISSIONS
PROCESS

APPLICATIONS ARE REVIEWED ON A ROLLING BASIS
DURING THE FOLLOWING DATE RANGE:

APPLICATION REVIEW START DATE:
SEPTEMBER 2025

APPLICATION REVIEW END DATE:
JULY 2026

MBA APPLICATION DEADLINE:
18 MAY 2026

TUITION FEES: 82,000 €

CONTACT US

TO ARRANGE AN ORIENTATION MEETING, AN INDIVIDUAL VISIT
AND/OR ATTEND A CLASS, PLEASE CONTACT:
MD@SDABOCCONLIT

TEL. +39 025836 3125



O 2 0O ¢ W00 K a

ONLINE

VIDEO

APPLICATION PRE-
INTERVIEW

FORM

GMAT
OR GRE

OFFICIAL TWO TOEFL/IELTS/ INTERVIEW
UNIVERSITY  REFERENCES OR RESUME  CPE/PTE

TRANSCRIPT ACADEMIC

OF GRADES
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THE SUSTAINABLE
SDA BOCCONI CAMPUS

The Schoolis located in the heart of Milano, in a

groundbreaking, super-technological and highly sustainable # 1

Campus, designed by Kazuyo Sejima and Ryue Nishizawa Ww

of the international architectural firm SANAA. For

The areaincludes the SDA Bocconi headquarters, a environmental
residence, a park and multi-purpose center open to the city impact*

and featuring an Olympic swimming pool. Global MBA

Our students will have access to these facilities, as the School Ranking 2024
fosters personal well-being as much as professional growth. * Carbon footprint rank

The buildings are part of a broader development project

that is also forward-looking in the areas of environmental
sustainability, energy saving and optimal landscaping in the
context of Downtown Milano.

CONTINUING TO DEVELOP A SUSTAINABLE BOCCONI

* We want SDA Bocconi to be not only a place of learning, but also a complete experience
where sustainability plays a central role.

* We aim to be part of sustainability, in addition to studying and teaching it.

* We aim to be a place of debate, an inclusive, accessible community that rewards merit,
listening to and understanding different needs, moving forward with the people
that comprise it.

* We use this approach to promote issues such as a focus on the environment, the
value of diversity and inclusion, and merit, so that they become a part of everyday life
experienced first-hand by every member of our community.

1 7,000 m?(~50%)

Square meters of greenery in the new area of the Boccon Urban Campus,
open to the Bocconi community, the neighborhood and the entire city of Milan.



PLATINUM LEED CERTIFICATION

Confirming the results obtained on Bocconi’s path to sustainability, in
2021 the Urban Campus achieved Platinum LEED certification for the
entire life cycle of the SDA Bocconi buildings, from design to construction.
Under the guidance of the Istituto di Certificazione e Marchio Qualita
(ICMQ - Institute for Certification and Quality Mark), the Campus, made
up of three buildings that also house the Sport Center and a residence
hall, has been classified as “Platinum”, the highest rating of the LEED
certification (Leadership in Energy and Environmental Design), the

most widely used system for rating the “green” standards of buildings
worldwide and a seal of excellence for sustainable architecture.
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WHY

SDA BOCCONI
SCHOOL OF
MANAGEMENT

For more than 50 years, SDA Bocconi has been committed to fueling
educational experiences with passion for knowledge and concrete know-
how, creativity and scientific rigor, cultural and international diversity.
Ranked among the top institutions in the world, we support the
continuous growth, improvement and transformation of people,
companies, and organizations. We have designed our offering to meet
the changing needs of the modern world, becoming a global leader in
education. We are an international school based in Milan with the biggest
urban campus in Europe, a new headquarter in Rome and a pan-Asian hub
in Mumbai.

SDA Bocconi School of Management anticipates the future and
embraces courage, imagination, and a strong sense of purpose. We are
determined to play a leading role in the global market of higher education
while remaining true to our Italian identity and openness to the world.

m LEFMD |
Bal AACSE “ EQUIS ¢ AMBA

ACCREDITED

SDA Bocconireserves the right to make any changes to the contents of this brochure.
We thank our participants and alumni for their contributions.






SDA Bocconi School of Management
Via Sarfatti, 10 - 20136 Milano, Italy

tel +39 025836 6605-6606
email:info@sdabocconi.it
www.sdabocconi.it

Follow SDA Bocconi
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